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A Data-driven Ad Offer and Improved Data 
Quality with Ring Publishing & 1plusX for 
Ringier Axel Springer

The challenge

The process

The platform is accessible to non-tech users, including specialists in operations, sales, and ad 
product departments, and features UI that is easy to use.

The platform offers a range of targeting possibilities that allow users to build selective and narrow user 
segments.

1plusX offers so-called "item profiles", which enable publishers to store socio-demographic information 
and other relevant information about the audience, together with a piece of content (an article, a video, 
etc.) in an item profile
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1. Ring AdServer 

2. Inventory Manager

Integration: 1.5 days of work and voila!
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Results & Summary

What else has been achieved?

1. The quality of advertising profiles has been improved

2. The platform is much more efficient and accessible

3. More people can work with valuable data

Jürgen Galler
CEO & Co-founder 1plusX
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Michał Cyrek
Head of AI & Data Ringier Axel Springer Polska

Wojciech Ehrenfeld
Head of IT Solutions

Ring Publishing, Ringier Axel Springer Polska

wojciech.ehrenfeld@ringpublishing.com

+48 606 802 269 


